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British Tourist
Authority
Targets U.S. Seniors

By Melissa Campanelli

The British Tourist Authority received
nearly 8,000 direct responses and more than
28,000 Web gte hits from a direct mail piece it
sent to 750,000 senior citizens across the United
Sates earlier this year promoting the United
Kingdom as atourism destination, the group said
last month.

Ruf Strategic Solutions, Olathe, KS, amarket
research and data anadlyss company, assded the
BTA in the project, and the mailing list was
selected using Ruf’s proprietary household
clusters.

“I expected a 1 [percent] to 15 percent
reponerae” sad Charyl Brader, senior markeing
exeoutive for the BTA. “I would have been happy
with a 2 percent reponse. The actud response
wasnearly 4 percent.”

The BTA sad it is targeting top tourigm-
producing markets and audiences as a way to
overcome terorist threats, incressed security
complications and other factors meking tourists
morereluctant to travel.

Ruf’s household duders are built from a
varigty of data sources and represent years of
research, development and tedting. The duders
aredifferentiated by demographics lifestyletraits,
including Ruf's proprictary trave lifestyles
summearized credit traits, and automativetraits

Those targated for the January-February
mailing were 60 and older, eaning a leasst
$100,000.

The BTA provides impartid information to
potentid vidtors and gathers essentid market
intelligence for the hugdy fragmented UK
tourismindustry. m




